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1. The Migraine Movement

Visual summary of main actions

Talks about Migraine and CH

Manifesto
Peoplereached: 738.473
Interactions: 48.310
Manifestoviews: 7.289
Visitsto the landingpage: 2.217
Subscribersto the news: 492
(5 months)

Peoplereached: 58.067
Tweets: 1.484
Interactions: 1.180
(5 days)

Peoplereached: 94.529
Impressions: 2.001.656
Webinarsuscribers: 501 
(2 months, 7 webinars)

Peoplereached: 33.560 
Impressions: 8.743
Video views: 8.356
Media clipping: 45
(2 weeks)

Society and 

patients Patients Associations

and patients

Medical Community

and patients

https://www.youtube.com/watch?v=nqqxSWnITtI



- The Migraine Movement - (Manifesto)

In May 2020, we launched the Movement through a video Manifesto that 
explained the Movement in less than 1 minute with the aim of publicizing 
ǘƘŜ ƛƴƛǘƛŀǘƛǾŜΣ ŜƴŎƻǳǊŀƎƛƴƎ ǳǎŜǊǎ ǘƻ Ƨƻƛƴ ŀƴŘ ƛƴǾƻƭǾƛƴƎ 9aI!Ωǎ ƳŜƳōŜǊǎΦ

Throughout the year, we have given visibility to the Movement through a 
specific plan of publications on social networks, we activated a special 
ǎŜŎǘƛƻƴ ƻƴ 9aI!Ωǎ ǿŜōǎƛǘŜ ŀƴŘ ƻǇŜƴŜŘ ŀ ŘŀǘŀōŀǎŜ ǘƻ ǘŀǊƎŜǘ ǇǊƻƳƻǘƛƻƴ 
and critical mass within the different audiences.

The promotion has been carried out mainly organically through Facebook, 
Instagram and Twitter. For more information, you can visit its landing 
page: www.themigrainemovement.com

Data (5 months)
People reached: 738.473
Interactions: 48.310
Manifesto views: 7.289
Visits to the landing page: 2.217
Subscribers to the news: 492



1. The Migraine Movement

The EMHA's community gains strength

1.774.686
People reached in only 5 months thanks to the 

sum of the activities of The Migraine Movement.

46,71%
Increase in the number of followers of social 

networks (4410)

24,24%
We have reached in the engagement of the 

community. (Starting from a 4.7)

*RESULTS OBTAINED IN 5 MONTHS.

60,20%
Increase in visits to the website  (from a monthly 

average of 500 to a monthly average of 1200)



1. The Migraine Movement

Protection at COVID panorama for EMHA Members

La Voix des Migraineux

Migraine Association of IrelandEMHA

MIGRA Portugal



1. The Migraine Movement

Visual summary of SSMM actions

COVID19 SpeacialLines

01_ MigraineSpotify.
02_ My New Normal Life.
03_ MigraineData. (Lilly, EHFΧ)

SpecialActivity
ά9aI! TogetherέΦ Talksabout
Migraineand COVID. 

CampaignActions

01_ Landinglaunchment
02_ Manifestolaunchment
03_ MigraineAssistantAction
04_ ExplaningMigraineAction
05_ TheMissingLessonAction

Campaign Content Lines

01_ The Migraine Movement content 
line. 
02_ Explaining Migraine content line. 
03_ Women & Migraine. 

ComplementaryContent 
Lines

01_ Migrainegetaway.
02_ Interactivecontentaboutmigraine. 
(Interactivestories)
03_ Institutional: Events, news, associatedinfo...

Strategy: adapted the tone and message in 
each social network, with the aim of covering 
different audiences: patients, affected 
people, institutions, the medical community 
and politicians.

Furthermore, EMHA's graphic image was 
revamped and a completely new identity was 
created for The Migraine Movement.



- The Migraine Assistant

From EMHA we trained 5 Assistants to monitor the 
keyword "Migraine" on Twitter for 5 days and in 5 
different countries.

As soon as someone tweeted about their pain, 
loneliness or despair... the Assistant answered, giving 
information and communicating in a personalized 
way and in real time, that there was a Movement to 
give voice to patients with migraine.

Goal:Direct impact to the user, achieving "real time 
engagement", in addition to attracting people to join 
the Movement.

Target: Patients and member organizations.

Platform: Twitter.



- The Migraine Assistant

Patients appreciated the action, reflecting in their 
positive response as well as very positive reach data.

Data: 
People reached: 58.067
Tweets: 1.484
Interactions: 1.180
(5 days)



6th May

BoardMeeting

12th May

General Assembly

13th May

aŜƳōŜǊΩǎMeeting

2. EMHA Annual Meetings



28th May

CorporateMeeting 

2. EMHA Annual Meetings

6th October

CorporateMeeting 



15th July

Germany

22nd July

Portugal

3. EMHA Together Talks



3. EMHA Together Talks

29th July

Italy

2nd September

Estonia



16th September

France

9th September

Germany

3. EMHA Together Talks



30th September

UK

3. EMHA Together Talks

21st October

Spain



4th November

CzechRepublic

28th October

Switzerland

3. EMHA Together Talks



24th November

Serbia

11th November

Ireland

3. EMHA Together Talks



22nd December

Greece

16th December

Germany

3. EMHA Together Talks



4- The Missing LessonïMigraine Day of Action

The big action launched by EMHA for September 
12th, Migraine Action Day, was The Missing Lesson.

The action goal was to show that migraine is only 
studied in medical universities for a total of 4 hours 
(source WHO). This contributes to perceiving 
migraine as a less serious disease and, as a 
consequence, to be treated with less "urgency" in 
health centers.

To give more consistency to the action, we wanted to 
have the patient's perspective, by launching an 
European survey, in which we collected testimonies 
and data on the time it takes for a patient to obtain 
an effective diagnosis and effective treatment.

Using the results of this European patient survey, we 
developed a testimonial video: The Truth Behind 
Migraine.

https://www.youtube.com/watch?v=Tr64kPqLAj8&feature=youtu.be



4. The Missing Lesson

The Missing Lesson EMHA Survey  for patients. Results



The Missing Lesson EMHA Survey  for medical community. Results

4. The Missing Lesson



Activities for 2021

- The Missing Lesson

On September 10th, the action was officially presented at a 
press conference organized by TEVA and we took the 
opportunity to launch the educational account on Instagram 
ά¢ƘŜ aƛǎǎƛƴƎ [ŜǎǎƻƴέΦ

An innovative and interactive place that collects all the 
information about migraine that every GP or medical 
student should know.

From EMHA we reinforced this activity by sending a 
European level press release, to help give visibility to the 
action among those affected and the society in general.

Moreover, in order to have the community's vision, on the 
same day September 10th, we launched a questionnaire for 
the European Medical Community, in which they were 
asked about their experience with study hours related to 
migraine.

2
1



E

BuildingEP Relations
February

Meetings at EU Parliament
MEP. Montserrat and MEP. Colin- Oesterlé

EFNA EU ParliamentEvent
Brain Health as a global priority, 

Time for the EU to act now

5. EU Policy Makers Project 



E

MakeMigrainea EU health priority

ά/![[ ¢h !/¢Lhbέ άa9t aLDw!Lb9 ![[L!b/9έ

EMHA produced this policy 
document with a series of 
recommendations for the EU 
Commission, the EU 
Parliament and national 
governments to make 
migraine a health priority.

¢Ƙƛǎ ά/¢!έ ǿŀǎ ƭŀǳƴŎƘŜŘ 
ŘǳǊƛƴƎ ά¢ƘŜ aƛǎǎƛƴƎ [Ŝǎǎƻƴέ 
Webinar and you can find it in: 

https://www.emhalliance.org/
wp-
content/uploads/2020/09/EM
HA-Call-to-Action-Final.pdf

EMHA planted the seeds for a 
MEP Migraine Alliance in the 
EU Parliament. The kick off of 
this Alliance took place during 
the webinar also and was 
founding by MEP Also 
Patricielloand MEP Nathalie 
Colin Oesterlé

5. EU Policy Makers Project 



Raiseawareness

²9.Lb!w άaLDw!Lb9 Υ ¢I9 aL{{LbD 
[9{{hbέ ςHOSTED BY MEP ALDO 

PATRICIELLO 

9aI! ƻǊƎŀƴƛȊŜŘ ŀ ǿŜōƛƴŀǊ ƻƴ ннƴŘ {ŜǇǘŜƳōŜǊ ǘƻ ƳŀǊƪ ά9¦ aƛƎǊŀƛƴŜ !Ŏǘƛƻƴ 5ŀȅέΦ ¢ƘŜ нлнл ǘƘŜƳŜ ǿŀǎ  ά¢ƘŜ aƛǎǎƛƴƎ 
[Ŝǎǎƻƴέ ǘƻ ǊŀƛǎŜ ŀǿŀǊŜƴŜǎǎ ŀōƻǳǘ ǘƘŜ ŜŘǳŎŀǘƛƻƴ ŘŜŦƛŎƛǘ ŀōƻǳǘ ƳƛƎǊŀƛƴŜ ƛƴ ǘƘŜ ƳŜŘƛŎŀƭ ŎǳǊǊƛŎǳƭǳƳΦ ¢ƘŜ ǿŜōƛƴŀǊ ƘŀŘ ƳƻǊŜ 

than 40 subscribers and was hosted by MEP Aldo Patriciellowith the participation of MEP Nathalie Colin ςOesterlé. 

5. EU Policy Makers Project 



Publications and Presentations of the results

11

6. Migraine at Work

Migraine World Summit Scientific Magazines

- SEMERGEN    - Mexican Neuroscience Magazine

- RESED - MedicinaBalearMagazine

- Mexican Magazine of Neurology ςPreventive 
Treatments in Migraine. Used and variations.



Publications and Presentations of the results

6. Migraine at Work

9aI!Ωǎ ǊŜǎǳƭǘǎ ƻƴ ²ƻƳŜƴ ŀǘ ²ƻǊƪ ŀǊŜ ǇǊŜǎŜƴǘŜŘ ŀǘ 
²ƻƳŜƴΩǎ CƻǊǳƳ ōȅ 9ƭŜƴŀ wǳƛȊ ŘŜ ƭŀ ¢ƻǊǊŜΦ

Periodicpublicationsat EMHA 
SSMM profiles



Women at Work Results
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6. Migraine at Work


