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1.The Migraine
Movement



The Migraine Movement
as an umbrella.
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THE MIGRAINE MOVEMENT

Activities
Recap 2021

New website launch 
& SSMM plan

8th March International Woman’s Day
#AndAlsoMigraine

21st March Cluster Headache Day
MyTwoSides

Access To Care 
Survey III

Access To Care
Survey

Together Talks
Capacity building for members The Counter

Policy Makers and 
EP Migraine Alliance

Migraine Friendly 
Workplace Stamp The Impatient Chair

OMA
Online Migraine Academy
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Awards

EMHA
WINNER-EFNA ADVOCACY AWARDS
March 2021

Action Against Stigma
The truth behind Migraine

THE MISSING LESSON
HONORABLE MENTION - WINA FESTIVAL
June 2021

Health & Pharma / Digital. Medications, Drugstores
The truth behind Migraine

THE MISSING LESSON
SILVER-ASPID AWARDS
April 2021

Best educational programme
and scientific services to professionals.
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THE MIGRAINE MOVEMENT
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2.EMHA activities 
for Cluster 
Headache 2021



To portray how different CH sufferers’ lives can be 
when they have a Cluster episode and when they are 
not under one.

Patients participated by describing with adjectives or 
short phrases, how their life was like during both, their 
cluster episodes and when they were not having them.
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21st March- Cluster Headache Awareness Day 
CH: My Two Sides.

Cluster
Headache Group

THE MIGRAINE MOVEMENT: EMHA ACTIVITIES FOR CLUSTER HEADACHE 2021
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November 2021- Cluster Headache Webinar.

Webinar devoted to the EMHA Cluster Headache 
Group and all EMHA member’s to inform about the 
“Latest news on CH”

Counting with the participation of experts like Prof. 
Pozo-Roschil or Prof. Goadsby.
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THE MIGRAINE MOVEMENT: EMHA ACTIVITIES FOR CLUSTER HEADACHE 2021

Cluster
Headache Group
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3.Communication
Plan 2021



Strategy: On 2020 we worked on building a 
community, As from 2021 onwards we will work on 
making that community stronger and increase the 
engagement. With more in depth knowledge of 
EMHA’s audience needs, we adjusted the tone and 
message in each social network, with the aim of 
covering different audiences based on their 
knowledge of migraine and the EMHA. 
We named them “The Migraine Movers”
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Social Media 
Networks

THE MIGRAINE MOVEMENT: ACTIVITIES RECAP 2021

#AndAlsoMigraine (Women’s Day)
Together Talks
The Counter
Access to care Survey
12th September

Campaign Actions 2021

Content Lines by verticals

Women and migraine
Migraine at work
European Parliament 
Migraine Alliance
Dayketing

The Migraine Movement

01.

02.

03.

04.

The Impact of Migraine: 
Data Content
Is it migraine?

Migraine 101

04.

05.

Smile! Migraine is watching
FOMO I have a migraine

The Dark Room

06.

07.

01.

02.

03.

04.

05.

Women’s Day
The Counter
Migraine Friendly Workplace
12th September
The Migraine Movement branding
Boost actions

Campaign Actions 2022
01.

02.

03.

04.

05.

06.

3.1
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New website
launch

THE MIGRAINE MOVEMENT: ACTIVITIES RECAP 2021

& Social Media plan review. 

Organise the information, improve the accessibility to 
it and keep working on a content-driven strategy 
which adds value to our audience.

With deeper knowledge on the audience’s needs, the 
content and media strategy gained more relevance 
than ever.

3.2
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Social Media 
Results

THE MIGRAINE MOVEMENT: ACTIVITIES RECAP 2021

The EMHA’s community gains strenght.

*RESULTS FROM JANUARY TO DECEMBER 
2021 COMPARED TO SAME PERIOD 2020.

People reach on our social 
media channels thanks to 
the sum of the activities 
of The Migraine Movement.

1.195.311
Increase in the number 
of followers of social 
networks (4845) 

+32,47%

Engagement with our social 
media content.

209,83%
Decrease in rebound rate 
in EMHA’s website.

82,38%
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4.EMHA activities
and projects 2021



To raise awareness on migraine, give notoriety 
to the disease and put on the spotlight that 
women have to deal with all the gender issues 
as well as migraine.

Activity: Using a real time action on twitter, 
with 5 different profiles in 5 different languages, 
the action consisted of sharing/retweeting all the 
European campaigns and publications about 
Women’s Day of other entities or people, 
following them by the hashtag 
#AndAlsoMigraine.

We reached a total of 23.293 twitter users, 
generating 938 interactions with our 
communications with a 4,03% of engagement. 
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International
Women’s Day
Activity

#AndAlsoMigraine

4

2

4

5 3
5.532

2.035

10.588

3.434
1.704 0

2750
5500
8250
11000
13750

0

1,5

3

4,5

6

EN DE FR ES
ENGAGEMENT REACH

THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021
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The Counter is the tool which EMHA created to put on 
evidence how many migraine sufferers are around the 
world, to show society and Policy makers that there is 
a huge number of migraine sufferers around the world.

Users visiting the tool would be able to know how many 
patients have been diagnosed, the type of migraine 
more prevalent at each country, gender, age…etc
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THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021
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EMHA worked along with KPMG on a market research to 
understand the patient journey and burden of disease 
for migraine in 12 countries. The Access to care survey 
2021 has shown insightful results on the patients’  
access to treatment and care in each of the countries.
Read the full analysis here: 

https://www.emhalliance.org/project/  
access-to-care-survey-2021/

To amplify the scope of the survey, the European 
Migraine & Headache Alliance (EMHA) organised 
a webinar “Migraine in the EU: Lifting the barriers 
to treatment” to present the results of a survey 
looking into the migraine patients’ journey to 
have a diagnosis and treatment for their disease 
in the European Union (EU). 

The webinar was hosted by MEP Deirdre Clune 
and included presentations from speakers such 
as Elena Ruiz de la Torre (EMHA’s executive 
director), Fiona Dubernet (La voix des 
Migraneux), Prof.MD. Peter Goadsby, Katarzyna 
Ptak-Bufkens (Policy Officer European 
Commission),Inaki Gutierrez-Ibarluzea (HTA 
International), Juan José Fernández Romero,      
( Policy Assistant, European Patients Forum)   
and Annette Dumas (EMHA’s policy affairs) 
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Launch of Access to Care
Survey: 29th Webinar.

MEP. Deirdre Clune

Years since diagnosis 
to receive treatment per country

Years suffering migraine

83%

THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

Access to Care4.3
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The Impatient Chair.

To create awareness for migraine, to spread the 
Access to Care Survey main insights and for all  
of the targets to sign a joint statement to be 
distributed among policy makers.

To sign the statement: 
https://www.emhalliance.org/for-policy-makers/ 
#migraine-sufferers 

We rely on the data of the “8 years of waiting”          
to argue the message and impact the reader in              
a relevant way. 

Moreover, the campaign included a video to 
portray the long wait patients have to go through 
to get and effective diagnosis and treatment.

THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

Access to Care4.3
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Series of events in each of the countries involved 
in the Access To Care study to show the 
impressive insignths of each of the countries          
to Policy Makers, Healthcare proffesionals,     
HTAis and national media.

At National Level: Nordic Countries.

NOVEMBER 2021: 
NORDIC MIGRAINE SYMPOSIYM FINISH AND NORWEGIAN RESULTS. 

THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

Access to Care4.3
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Discussing the different migraine treatments 
available in each country.

 

At National Level:
Together Talks on Access to Care.

GoalsActivity

UK: THE MIGRAINE TRUST

Prof. Peter Goadsby

FRANCE: LA VOIX DES MIGRAINEUX

Docteur Lucas

IRELAND: MIGRAINE IRELAND

Jeff Smith MD

GERMANY: MIGRÄNELIGA 
AND STIFTUNG KOPFSCHMERZ

Veronika Bäcker

ROMANIA: HEADACHE SOCIETY ROMANIA

Dr. Adina Roceanu

THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

To raise awareness and educate on migraine 
treatments and access to care around Europe. 

To give patients tools to get a good diagnosis and 
treatment, for them to cope with migraine in the 
best possible way.

Together Talks4.4
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 To give new tools to local associations for 
improving their online communication as well 
as their local policy work.

Members where able to attend the
webinars, learn a new tool and have a Q&A 
with the speakers, as well as access to 
complimentary material that reinforces the 
lesson of the session.

Capacity Building sessions.

Goals 1.SOCIAL MEDIA: 
WHAT’S HOT AND WHAT’S NOT ON SOCIAL MEDIA.

2. CANVA: 
HOW TO USE CANVA TO CREATE EFFECTIVE
ONLINE COMMUNICATIONS.

3. POLICY ADVOCACY TO MAKE MIGRAINE 
A EUROPEAN AND NATIONAL HEALTH PRIORITY.

THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

Goals

Together Talks4.4
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THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

EMHA’s long-term EU policy advocacy strategy 
embedded in the organisation’s Call To Action. 
The Call To Action highlights the gender bias 
around migraine and the need to look deeper into 
how women deal with migraine in their daily life.

Woman and Migraine Policy Paper.

MEP Migraine Alliance Meetings.

Policy Makers4.5
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THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

2 Webinars at/with the EU Parliament.

Launch of the Access To Care results during the 
EU Webinar, hosted by MEP. Deirdre Clune.

29th SEPTEMBER
MIGRAINE IN THE EU: LIFTING THE BARRIERS 
TO TREATMENT

 

To mark International Women’s Day (8 March) 
and complement its Call To Action to make 
migraine a EU and national health priority, 
EMHA presented   a Policy Paper on ‘Women 
and Migraine in the EU: Lifting Women and 
Migraine out of the Shadows’

23rd MARCH
WOMEN & MIGRAINE IN THE EU: 
LIFTING WOMEN AND MIGRAINE 
OUT OF THE SHADOWS’

Policy Makers4.5
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THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

Concept definition on the Stamp 
STAR Categories

Collaboration Agreement definition.

Symbolic Fees Strategy.

Webpage Specific site for the Stamp 
initiative.

Initiatives Strategy.

Detailed initiatives description.

Initiatives Evidence.

Offer fitness 
activities within 

the company

Training: 
Ergonomic 

Awareness Courses
Anti-glare screen

Referral 
protocols to 

the specialist
Non-discrimination 
inclusive programs

Migraine 
counsellor Flexibility

Teleworking
Access to

 medical care: 
screening

Silent/rest rooms

Light, noise 
and odours

Prevent 
dehydration

Training: Stress 
management

Healthy lifestyle 
(information)

Initiatives:

TOPIC 1: AWARENESS TOPIC 4: ERGONOMICS TOPIC 5: MEDICAL CARE TOPIC 6: INFOTOPIC 2: WORK ADAPTATIONS TOPIC 3: RISK FACTORS

Migraine Friendly
Workplace Stamp

4.6
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THE MIGRAINE MOVEMENT: ACTIVITIES RECAP 2021

Definition on content for Marketing material.

DOSSIER
FURTHER DETAILS ON THE INITIATIVE

EMPLOYEE COMMUNICATIONONE-SLIDE FOR PROJECT OVERVIEW

Migraine Friendly
Workplace Stamp

4.6
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EMHA Specific Migraine training 
Video for all Employees.

Self - presentation

What is migraine?

Impact of Migraine (and at the workplace)

How to better support colleagues that are 
migraine sufferers

4 videos

Relative to the information provided in the clips

5 Quiz questions 

+INTERACTIVE VIDEO-QUIZ

THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

Migraine Friendly
Workplace Stamp

4.6
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THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

Video for Migraineurs

Video for Managers

Concept for 
the additional 
EMHA videos:

Form to fill in 
once companies 
are onboard:

Migraine Friendly
Workplace Stamp

4.6
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THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

Launch at IHS + EHF Congress  
12th September - Migraine Day of Action.
The 2021 Migraine Day of Action was marked by 
EMHA’s presentation of the Stamp on the 
International Headache Congress, leading the 
patient’s course.

During the event, professionals such as Prof. Z 
Katsarava,Prof. Goadsby, Prof. Irimia, Mr. Patrick 
Little, Prof. Dodick, Prof. Sakai, Mr. Arao Belitardo 
De Oliveira participated, as well as counting with 
testimonies of patients, healthcare professionals 
and company managers to launch the Migraine 
Friendly Workplace Stamp for the first time.

To supplement the launch during the congress, 
and to reach a broader audience, a video was 
created and distributed along with images 
reinforcing the importance of the Migraine 
Friendly Workplace Stamp launch.

Migraine Friendly
Workplace Stamp

4.6
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THE MIGRAINE MOVEMENT: ACTIVITIES AND PROJECTS 2021

Online Migraine
Academy

OMA: Online Migraine Academy.*

Healthcare professionals.

Main target

Educate and spread 
reliable knowledge on migraine.

Goals

Activity
To create an online migraine academy 
for healthcare professionals willing to 
gain deeper knowledge on migraine.

The EMHA is currently
working on:

Creating a multi stakeholders steering 
committee to shape the project.

Engaging an advisor specialist to work 
on legal, bureaucracy, etc.

Engaging a technical expert to build 
the online University.

Developing the best programme and 
teachers panel. Languages, is an issue 
to be considered too. 

EMHA’S TO COORDINATE THE PROJECT

*THIS PROJECT IS CURRENTLY ON 
STANDBY DUE TO LACK OF BUGDET

4.7



5.EMHA Activities
with other 
Stakeholders
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EMHA ACTIVITIES WITH OTHER STAKEHOLDERS

IHS

CORPORATE MEETING

CORPORATE MEETING

Science5.1
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EMHA ACTIVITIES WITH OTHER STAKEHOLDERS

National Pharmacists' Association Collaboration.  

European Academy of Neurology
Scientific Pannel on Headache.

Science5.1



32

EMHA ACTIVITIES WITH OTHER STAKEHOLDERS

GPAC

EFNA - G.A. Meeting

EPF 
EBC 
OneNeurology

Other
Organizations

5.2
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EMHA ACTIVITIES WITH OTHER STAKEHOLDERS

Member’s Meeting to present the annual Projects.  

Board Meeting.

EMHA Internal
Meetings

5.3
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General Assembly.

EMHA ACTIVITIES WITH OTHER STAKEHOLDERS

EMHA Internal
Meetings

5.3
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EMHA ACTIVITIES WITH OTHER STAKEHOLDERS

AEMICE - General Assembly.

MAI - Migraine at the Workplace Webinar.

Activities
with members

5.4
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EMHA ACTIVITIES WITH OTHER STAKEHOLDERS

Corporate Meetings.

Industry5.5
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Teva Internal Workshop and more...

Sponsors
Lundbeck Advisory Board and more...

Eli Lilly Multidisciplinary Group and more...

EMHA ACTIVITIES WITH OTHER STAKEHOLDERS

5.6
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EMHA ACTIVITIES WITH OTHER STAKEHOLDERS

Abbvie Global Marketing 
and Commercial Operations and more…

Novartis International Migraine Council and more…

Sponsors5.6
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